
A BETTER PLACE TO LIVE, WORK & PLAY

EXPERIENCE MIDDLEBURY IS BROUGHT TO YOU BY THE BETTER MIDDLEBURY PARTNERSHIP

Better Middlebury Partnership
2015 Accomplishments 

Vermont Chili Festival (March, 2015)
The Vermont Chili Fest has continued to grow, not only in attendance but also in awareness and promotion of Middlebury 
as a community. We now estimate attendance for the event to be between 5,000 and 7,000 people, depending on weather. 
Vendors include caterers and chefs from restaurants across the state and the number of chilies tasted in 2015 exceeded 
50 different varieties. In 2015, the social media, print, radio, web and television exposure for the Vermont Chili Fest was 
estimated at well over 500,000 people in New England and beyond in the weeks prior to the event. The BMP intends to 
continue to use this event as an opportunity to bring people into town and promote the community of Middlebury to a 
broad audience.

Midd Summer Fest (June 2015)
The BMP hosted the 5th Annual Midd Summer Fest at Riverfront Park in the Marble Works in June, 2015. The event drew 
almost 1,000 people to enjoy live music, play lawn games and sample food and beverages from Vermont producers. In 
2016, the BMP will be teaming up with the organizers of a food truck event (“Foodaroo”) to combine events and offer vis-
itors a sampling experience that includes more food and more of a focus on the Addison County beverage producers rather 
than producers from the full state of Vermont. This will also serve as the “after party” for the 3rd Annual Vermont Gran 
Fondo. The BMP will be reviewing the results of these changes to determine the future of this specific event beyond 2016.

Spooktacular (October 2015)
Hundreds of local families joined BMP volunteers on the green in Downtown Middlebury for games, face painting, music 
and a trick-or-treating parade down Main Street. Nearly all of the downtown merchants participated by handing out candy 
and other treats to the children. This continues to be a popular event for local families and a successful way to engage 
local business owners. 

Very Merry Middlebury (December 2015) 
The BMP once again hosted a series of events throughout December as part of a Very Merry Middlebury. Those included 
an old fashioned visit with Santa at the Community House, free horse and wagon rides through town and a ticketed break-
fast at the Middlebury Inn with holiday characters. 

In addition, the BMP also provides several services to the community during this time period, which include: purchase and 
decoration of wreaths to be hung from downtown light poles, a comprehensive calendar of events throughout town during 
the month which was printed and widely distributed, “North Pole” themed light poles with signage directing visitors to 
the most popular attractions in town, the popular hot cocoa hut and free gift wrapping for items purchased in Middlebury. 
The goal of Very Merry Middlebury is to bring families and community members into town to celebrate the season while 
supporting local business at the same time. 

This year, the BMP was pleased with the results of its efforts for Stag & Doe Night, an evening of 
shopping with coordinated discounts, sales, tastings and more. Nearly every downtown store, as well as several from 
outside of the downtown parameters, participated in staying open late and offering special promotions, sales, givaways or 
discounts. Shoppers were also able enjoy restaurant specials, complimentary samples from food and beverage producers 
and live performances. The BMP promoted this event to a broad social media audience as well as advertised this and other 
VMM activities locally and throughout the state. As a result of this, and the mild weather, Stag & Doe Night was very 
well attended and feedback from merchants and restaurants was overwhelmingly positive. The BMP intends to continue 
these efforts, with hopes of expanding upon its success for additional evening shopping/dining events in 2016. 



Outside Magazine
The BMP teamed up with Addison County Chamber of Commerce to promote Middlebury’s inclusion in Outside Maga-
zine’s 2015 Best Place to Live online poll, resulting in Middlebury receiving 11th place overall in best places to live in the 
country for 2015. The promotion included social media and an email campaign, as well as posters and merchant/restaurant 
handouts with the QR code for online voting via smart phone. 

Downtown Bridge Project/Business Advocacy 
The BMP worked closely in 2015 with businesses, organizations, residents and town officials to advocate for the contin-
ued health and vitality of Downtown Middlebury as we prepare for the proposed bridge replacement project. The BMP 
and ACCOC developed the beginnings of a communications/outreach plan as well as assisted in the recruiting/hiring of 
the Community Liaison position. This work will be continuing and increasing in the coming months. 

Additional Work Completed
Additional accomplishments of the organization in 2015 include: 

• New town banners featuring the artwork of Rebecca Kinkead
• Continued website traffic growth as well as continued site improvements to best highlight the attractions and business-

es of the greater Middlebury community
• Continued social media growth 
• Continued involvement the state’s Designated Downtown program, which included several downtown networking 

events and a conference held in Middlebury that used our downtown as a model in working with businesses and orga-
nizations beyond the immediate downtown designation

• Continued growth of relationships with businesses in the greater Middlebury community
• Sidewalk sales coordination, in conjunction with the Middlebury New Film Makers Festival
• Public Engagement—Telecommuters, Young Professionals, Volunteer Recruitment (for BMP and other organizations), 

Board Member Recruitment, etc. 
• Continued maintenance of Main St. banner wire 
• Continued maintenance of Middlebury Money program 


